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About the Presenters

• College Mentors for Kids

• Vicki – Development & 
Communications Manager

• Erin – Director of Operations

• Together, initiated #GivingTuesday
participation in 2014
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Overview

• General #GivingTuesday planning

• Planning for #GivingTuesday donor 
stewardship

• #GivingTuesday day of and follow-
up
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General #GivingTuesday Planning
• Began planning for #GivingTuesday 2015 in April

• Reviewed 2014 successes, met with other organizations, got new 
ideas from staff

• From that review, we came up with a to-do list along with a 
loose timeline

• Bigger emphasis for 2015: 
• Secure a larger match
• Integrate #GivingTuesday into larger development timeline by 

engaging supporters (especially board members) sooner and 
more clearly identifiying how they can help

• Provide incentives to chapters to participate
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General planning cont.

• Getting buy-in
• Attended board meeting to present & take 

#unselfies
• Introduced #GivingTuesday at National 

Conference for our college students and 
planned two additional phone calls

• Integrated with direct mail campaign
• Using Hootesuite, scheduled out tweets 

every 15 minutes and Facebook posts 
consistently throughout the day
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2014 & 2015 Metrics
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2015 2014

Total amount raised $39,564.11 $13,422

Amount of matching/ 
challenge gifts

$12,000 $3,000

Total # individual 
donors

538 152

Twitter impressions 17,800 12,800

Facebook reach 2,225 3,294



Takeaways
Start planning early!
- Much of our success was due to having a plan and timeline in 

place

Build on your successes 
- Talk to your staff & other organizations and use the 

information on givingtuesday.org to come up with new ideas to 
improve

Make it as easy as possible for your supporters to 
participate
- Toolkits with sample tweets, posts, e-mails, and pictures make 

it simple to join in
- Sometimes it’s easiest to engage key supporters by talking with 

them about how they can help via conference calls or 
presentations in meetings
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Planning for #GivingTuesday 
Specific Stewardship 

• Learn from others & customize it for your 
organization

• There are great webinars & resources out there
• Lynne Wester, Donor Guru 

(www.donorrelationsguru.com)

• Bloomerang webinars 

• #GivingTuesday Community 

• Claire Axelrad (www.clairification.com)



Try Out New Stewardship Ideas
• A new idea we picked up from Lynne Wester was 

tweeting thank yous to individual donors.

• Set up a photo area at our annual conference for 
college student volunteers

• Had students hold a blank whiteboard

• Edited photos on picmoney.com day-of to say “Thank 
you, donor name!”

• Personalized photos so students in the picture were 
from donor’s alma mater

• Captured Twitter handles ahead of time using a 
feature in eTapestry
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Other Donor Stewardship
• We got key social media supporters involved.

• Discover top supporters on socialrank.com
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Takeaways
Get ideas from other orgs but make it your own!
- Host a lunch w/other orgs, take a webinar, read 

articles

Find a way to personalize recognition for your 
supporters
- For us, alma mater
- Other ideas: favorite animal, the program they 

support

Ask people to support you!
- Engaging on social media is valuable to your 
organization and is a way for people to help in a way 
other than donating
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It’s Here! #GivingTuesday!

• General social media thank 
you

• Updated a thermometer 
throughout the day and 
shared progress on Twitter



• #GivingTuesday donation confirmation 
email
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#GivingTuesday Cont.
• A thank you on Twitter if we 

had their handle – if we didn’t 
we tried to find it
‒ Also did research on alma mater 

to customize the recognition

• Also recognized & thanked 
supporters who advocated for 
us or shared content

• Retweeted content from our 
chapters, board members, etc. 
and shared the #unselfies we 
took at the board meeting
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#GivingTuesday Follow-Up
• Thank you email day after 

#GivingTuesday w/results

• In May, we’ll send 
another follow-up 
thanking them again for 
their gift & telling a story 
of a kid & mentor who 
were positively impacted 
by their donation
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Takeaways
Map out all the ways a donor will be thanked on #GivingTuesday

- Both during #GivingTuesday & after 

- Automate when possible

Tie the money donated to impact when thanking donors
- For us, $39,564.11 = 66 mentors for kids who need them

Use the opportunity of increased social media traffic to thank 
other donors/supporters

Use consistent #GivingTuesday messaging in thanking people

Someone’s job should be to monitor gifts coming in & ensuring 
thank yous go out

Thanking should continue after #GivingTuesday
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Questions?




