Communicating Donor Impact in Digital

— 13 | 7 4

ADRP Canadian Regional Workshop _ L
April 22, 2016 SickKids



SickKids




SickKids

We first met Kael in Fall 2014.
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Driving insight for 2014 Brand Campaign

Stepping inside the story of a SickKids family is a profound experience. Part
of the poignant empathy we feel comes from our recognition of the
“ordinary” things we take for granted in our own daily lives.

We tapped into that emotion as we allowed our audience to witnhess real
time SickKids moments that deliver a jarring dose of perspective in a deeply

humane and touching way.
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How did we bring this insight to life?

Even SickKids suffers from an out of sight, out of mind problem when it
comes to donation.

As people go about their lives, they forget what’s going on here every day.

So how do we give people a daily glimpse into SickKids?

Starting November 10" 2014, we ran a different commercial EVERY Day
for 45 straight days.
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2014 Brand Campaign Platform

BETTER TOMORROWS
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> SickKids

Kids with heart
defects used to die
before their teens.

Today is Ny T PP ik
November 10, 2014 = Re_of into adulthood.

Donate now or call toll-free 1.888.474.2564 Helr ike thelr t row as good as your today Copyright©2013. SickKids Foundsation. All rights reserved.
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Brand Campaign 2014

Key success metrics:

1. Breakthrough the charity clutter

2. Contribute to a lift in donations
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Brand Campaign 2014

1. Breakthrough the charity clutter

High TOM awareness

Strong proven recall

Most noticed charity in market
Caught the attention of media
Advertising industry recognition
Ighited engagement
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Brand Campaign 2014

2. Contributed to a lift in donations

Increase in likelihood to donate

Positive Impact on brand perceptions
$37 Million raised in month of December
(most in the Foundation’s entire 42 year
history)
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So Now What?
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Pub by Lynn Bessoudo [?] - January 30, 2015 - @

Remember Kael from our Better Tomorrows holiday brand campaign?
Well, we have a great update to sharel After a total of 440 days spent
living at SickKids and Ronald McDonald House Toronto, Kael has officially
moved home! Mom, dad, his sister and brothers are thrilled.
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644 864 people reached Boost Post
214K Views

W Like W Comment #~» Share [3 PostBeyond &~
o Sean Schurr, Matthew Weinstein and 9.8K others Top Comments ¥

1,359 shares

SickKids Foundation @ Thanks so much everyone for your love, support
and kind messages. \We appreciate it and know Kael and his family do too!
Like - Reply 3 - Commented on by Lynn Bessoudo [?] - February 2, 2015

at10:17am

Socklds

Lisa Charendoff Wishing Kael and his family continued progress.
Like - Reply - %1 - January 30, 2015 at 10:15am

View more comments 2 of 508
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Driving insight for 2015 Brand Campaign

When a child is diagnosed with an illness, their entire life (and the life of
their family) comes to a temporary halt.
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How are we going to bring this insight to life?

New video will tell a continuation of the stories of six of our kids from last
year’s campaign. Viewers will be presented with the first part of the story
and asked to donate in order to unpause the rest. The video is only fully
released when we reach a declared donation goal.
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2015 Brand Campaign Platform

LIFE UNPAUSED




WATCH THEIR STORIES




Post Details

Video Post

1,296,193 Peopie Reached

SickKids Foundation
Published by Alicia Erz [?] - December 3,2015 - @ 603,225 Video Views

It's amazing to see SickKids patient Kael back at home.
16,803 Reactions, Comments & Shares

Misit www.sickkidsfoundation.com/unpause/Taylum to support Taylum'’s
story and see how he is doing today.
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If you are unable to read this email properly, please ciick here

SickKids

Here's a special thank you,
from a special family.

Thank you

Because of you, we were able to unpause Kael's story. Your donation
provides Kids with life-saving medicine, training. and leading-edge equipment
to help them get better.

Please share Kael's story and help unpause the lives of other children.

See More Stories

More ways to give >

- - v
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$49 Million Raised
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Website verbatims:

Commercial about Kael led to donation Nov-26 | § 100.00

the 3 minute version of the commercial on
linked in shared by someone in my network -

just a beautiful ad! MNov-26 | § 20.00
The advert with the little boy (Kael) is very

effective. Mov-26 | S5 100.00
The commercial with Kael kills me... It's very

effective! Glad to see that he's gone home & Mov-25 | 510/mth
Specifically, the commercial with the little

boy who boxes with his dad at the end. Mov-25 | 5§ 100.00
As a new parent, the commercials for the Nowv-27

word that sick kids does for children really

touched my heart. S 500.00
for Kael Nov-28 | $  200.00

TV commercials
I'm also a former SickKids employee so
know the great work that goes on there. MNowv-30 | § 72.00

My wife and I were motivated to donate to
Sick Kids after seeing your very emotional
and moving ad at the movie theatre. Kudos

on doing a wonderful job. Mov-30 | 5 1,000.00
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SickKids
Key learnings

* [ncreased engagement through interaction opportunity

(unpause a child’s story)

* Power of showing impact

* Feedback loop and sharing to social created active participants
and advocates
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Kael Morrison, boy
in heart-wrenching
SickKids ad, makes
history

1st child in world to

receive successful

transplant for rare
disease
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Thank You

My Contact Details:

Mark.Jordan@sickkidsfoundation.com

@mojorising

ca.linkedin.com/in/jordanma
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SickKids Foundation
Sicklids _

Fublished by Alicia Erz:{?]-June 19, 2015 @ 2,131 Likes, Comments & Shares

Do you remember Kael from our Better Tomorrows holiday campaign?
https://youtu.beVrJdY7Y_O1Y We had a little visit with him earlier this 1,974
month and were so thrilled to see how great (and dapper may we add) he ‘
looks that we just had to share this photo!
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