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Debbie Meyers, University of Maryland

Virtual reality 
building, virtual 
groundbreaking



Debbie Meyers, University of Maryland

Managing up
• Weekly update of staff 

activities

• Includes metrics where 

applicable

• Lists “day job” tasks, where 

significant, as well as one-offs

• Provides material for 

performance reviews and year 

in review departmental PR 

piece



Debbie Meyers, University of Maryland

Stewardship Committee Homework

• Make a $25 gift to five 

higher ed institutions

• Mix things up

• give on line

• send in a check

• make a gift in memory or in 

honor of

• Report on timeliness, 

accuracy and sincerity



Katie Kutney, Berkshire School

Campaign Recognition Gifts Should…

Be 
heartfelt 
and 
authentic

Make you 
feel like a 
winner

Last

Tee up 
what’s 
next



Katie Kutney, Berkshire School



Katie Kutney, Berkshire School



Roz Herbsman, Northwell Health Foundation



Roz Herbsman, Northwell Health Foundation



Roz Herbsman, Northwell Health Foundation



Mitra Keykhah, Princeton University



Cheryl Lintner, Meridian Health Affiliated Foundations

#GivingThanksTuesday



Cheryl Lintner, Meridian Health Affiliated FoundationsReceived Opened Open Rate Replies

2,534 952 38% 1

Received Opened Open Rate Replies

634 181 29% 0
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BCH 11/15/2016 624 1479 28 13 16 393 1067 23 21

BCH 11/18/2016 628 1258 84 58 77 246 445 7 4 55 1

BCH 11/23/2016 465 760 57 35 43 238 436 44 1 35 1

BCH 11/27/2016 389 624 12 5 5 284 497 10 8

BCH 11/29/2016 403 654 15 8 9 233 433 9 9 1

JSUMC 11/15/2016 1095 2437 31 19 23 892 2093 29 19

JSUMC 11/18/2016 1090 2010 40 22 30 772 1539 25 1 19 3

JSUMC 11/23/2016 1166 2065 15 7 9 942 1780 11 10

JSUMC 11/27/2016 1191 1978 14 11 14 993 1721 12 4

JSUMC 11/29/2016 955 1568 15 10 14 817 1400 10 6

KHOV 11/15/2016 1154 2110 105 80 127 346 846 62 4 59 2

KHOV 11/18/2016 387 672 17 7 8 207 406 15 13

KHOV 11/23/2016 392 622 23 9 9 202 383 17 18

KHOV 11/27/2016 518 803 12 7 9 309 526 11 9

KHOV 11/29/2016 451 708 2 0 0 273 458 2 2

OMC 11/15/2016 1990 5092 20 12 17 977 2979 19 11

OMC 11/18/2016 1875 3625 14 9 13 934 2038 12 1 8

OMC 11/23/2016 1823 3121 12 9 12 975 1910 11 1 7

OMC 11/27/2016 1930 3033 14 10 16 914 1617 9 6 1

OMC 11/29/2016 1487 2351 3 0 0 775 1328 3 3

RMC 11/15/2016 925 2177 44 33 40 696 1798 41 18

RMC 11/18/2016 1388 2475 119 100 126 706 1319 30 1 55 2

RMC 11/23/2016 896 1473 59 42 52 640 1094 30 31 1

RMC 11/27/2016 697 1178 14 10 11 548 982 10 6

RMC 11/29/2016 553 946 9 7 9 424 760 8 4

SOMC 11/15/2016 697 1921 18 12 18 543 1626 15 8 1

SOMC 11/18/2016 356 592 7 3 3 236 437 5 4

SOMC 11/23/2016 710 1206 10 6 9 441 835 9 6 1

SOMC 11/27/2016 692 991 7 6 6 420 648 7 3

SOMC 11/29/2016 583 785 9 2 2 317 456 6 7

RBMC 11/23/2016 263 500 17 10 14 224 443 13 2 10

RBMC 11/27/2016 262 426 4 1 1 236 398 4 3

RBMC 11/29/2016 242 408 6 3 3 205 356 6 6

SOCIAL MEDIA POSTS

MHAF EMAIL

RBMC EMAIL

Metrics!

How did the 
social media 

posts perform?
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JSUMC 11/15/2016 1095 2437 31 19 23 892 2093 29 19

JSUMC 11/18/2016 1090 2010 40 22 30 772 1539 25 1 19 3

JSUMC 11/23/2016 1166 2065 15 7 9 942 1780 11 10

JSUMC 11/27/2016 1191 1978 14 11 14 993 1721 12 4

JSUMC 11/29/2016 955 1568 15 10 14 817 1400 10 6

KHOV 11/15/2016 1154 2110 105 80 127 346 846 62 4 59 2

KHOV 11/18/2016 387 672 17 7 8 207 406 15 13

KHOV 11/23/2016 392 622 23 9 9 202 383 17 18

KHOV 11/27/2016 518 803 12 7 9 309 526 11 9

KHOV 11/29/2016 451 708 2 0 0 273 458 2 2



Cheryl Lintner, Meridian Health Affiliated Foundations

Metrics!

How did the 
email perform?

-------- Original message --------

From: Meridian Health Affiliated Foundations <Gratitude@hackensackmeridian.org> 

Date: 11/21/16 4:00 PM (GMT-05:00) 

To: undisclosed recipients

Subject: We Want to THANK YOU on Giving Thanks Tuesday 

Received Opened Open Rate Replies

2,534 952 38% 1

Received Opened Open Rate Replies

634 181 29% 0

MHAF EMAIL

RBMC EMAIL

Average healthcare 
open rates are 20%!

We got a gift!



Julie Bostian, Boston College
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Julie Bostian, Boston College



Julie Bostian, Boston College

The McMullen Family Foundation has always had 
the education of  students and the public at large 

as one of  its primary goals. Through this new 
Museum we endeavor to foster a heightened 

appreciation and enthusiasm for art among BC 
and other Boston-area students.

- Jacqueline McMullen



Julie Bostian, Boston College
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Julie Bostian, Boston College



Julie Bostian, Boston College

Student Ambassadors

The McMullen Museum is pleased to welcome its first class 

of  26 Boston College undergraduate students as paid 

Student Ambassadors of  the museum. 

Ambassadors will work 6 to 10 hours a week collaborating 

on student programs, acting as museum greeters, selling 

catalogues, updating social media, offering unique tours, and 

assisting with temporary exhibitions and permanent 

collections. 

Our students will gain experience in collections 

management, museum programming, and public relations. 



Julie Bostian, Boston College

bit.ly/2lTryXQ

https://t.co/Nrj5waYBIg


Julie Bostian, Boston College


