
THE ART OF STORYTELLING

IMAGINE THE POSSIBILITIES. 



GREAT STORIES FOCUS ON PEOPLE.



 Watchful Eye

 Ask 
Questions

 Choose 
Angle

 Enterprise

INTERVIEWS. THE NEXT STEP.

Tip: Make Them Feel Comfortable!



WHEN DO YOU HAVE ENOUGH?

 Was there emotion?

 More than Yes/No 
answers?

 Do you understand the 
information?

 Are YOU interested?

 Do you have an angle?

Tip: Make Them Feel Comfortable!

http://www.youtube.com/watch?v=pdluuwDkerk&list=UU7fDwU6PNBHC3JzBHkjEnTg
http://www.youtube.com/watch?v=pdluuwDkerk&list=UU7fDwU6PNBHC3JzBHkjEnTg


The Trash Can Example.



CRAFTING THE STORY
Who, What, 
Where, When 
Why, How?

- Powerful sound 
Bites

Music

Compelling 
video/photos

Creativity



WORDS CAN…
PAINT A PICTURE

http://www.youtube.com/watch?v=0G4wX0tsQaQ
http://www.youtube.com/watch?v=0G4wX0tsQaQ
http://www.youtube.com/watch?v=0G4wX0tsQaQ


TIP: LET THEM SPEAK.

Ask questions.
Listen.
Use the best answers.

The life & legacy of Firefighter 
Chris Brown

https://www.youtube.com/watch?v=qwoTA7rEOt0
https://www.youtube.com/watch?v=qwoTA7rEOt0


THE POWER OF
PICTURES.



Purpose of Stories = 
IMAGINE

Inspire

Motivate

Awareness

Gain

Insight

New ideas

Entertain

BE BOLD, TAKE RISKS, THINK OUTSIDE THE BOX. 



COMMUNICATION MEDIUMS: WHAT’S BEST?

 Print (Newspapers, Magazines, Journals)
 Easier to Produce, Eye-Catching Photo, Headline is Key

 Broadcast (Radio/Television, Podcasts)
 TV: Visual Story, Powerful Sound Bites, Action, Quality
 Radio/Podcasts: Powerful Sound bites, Nat pops, Quality

 Social Media (Blogs, FB, Twitter, Instagram, Vine, Tumblr, 
LinkedIn, YouTube)
 Visual, Fast, Easy to Produce, Quality optional

“Everybody has a Story.”



MEDIA PITCH

 New, relevant, 
engaging

 Send media 
release/call

 Keep it simple

 Be available

 Promote coverage



3-D PRINTING



AWARENESS…ACHIEVED. 



SHOWING IMPACT, CREATING CHANGE.



Not all stories are easy. 
But it’s worth it.

Build Relationships…Follow Up…Enterprise…Share. 



KIM BEHRENS-KAUFMAN

@KIM_BEHRENS1

KIM BEHRENS
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