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Corporate Landscape

 Corporations give more if profitable

 Awareness

 Measure benefits

 Increased expectations

 Social Media

 More than corporate philanthropy



Dispelling the Myths

 Spending money is the best stewardship.

 Charities do not help corporate brands.

 One Size fits all.

 Corporate Partnerships are a lot of work with a 
dismal return.



Collaboration



Collaboration

 Common vision and goals

 Identify opportunities within your corporate partner 
portfolio

 Work as an extension of their team

 Look for unique opportunities for the corporate 
partner



Engagement



Engagement

 Understand the DNA of the corporate partner 

 What programs really make sense for the partner?

 What is going to inspire and motivate the employees 
to get involved?

 Cause marketing, events, sponsorships, monthly 
giving



Engagement - Events



Engagement – Cause Marketing



Entrenchment



Entrenchment

 Multiple levels of contact within your corporate 
partner

 Integrated into all aspects of their business

 Strong internal Champion

 Ambassador for the cause within the corporation



Impact



Impact

 Keep it simple

 Identify stories within your corporate partner

 Presence at high touch point corporate events



Stewardship



Stewardship

One size does not fit all

Meaningful

Tied in with business needs

Need to steward at multiple levels

Needs to be done where the corporation does 
business



Stewardship



Workshop
“Getting the Corporate Partner to the next 
level”
 Within your group, identify one Corporate Partner 

that you are having a challenge with in 
stewarding to further engagement.

 Determine your note taker and spokesperson on 
behalf of your group to share outcomes.

 15 minutes of discussion.

 15 minutes of sharing.



Making it stick!



Thank You!
cmartysiewicz@gmail.com

416.725.3625

mailto:cmartysiewicz@gmail.com
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