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Mission-Focused Storytelling:
An opportunity to engage a larger audience and communicate a more complete and 
varied experience of the organization, its mission, history, and supporters, better 
creating legacy for donors by celebrating philanthropy in context with the overall story 
of the organization.

Philanthropy: 
A love of humankind, including the concept of voluntary giving by an individual or 
group to promote the common good.

Placemaking: 
Integrating the interests and values of a given community into the physical spaces 
used by the community members to create authentic, memorable experiences.

Environmental Graphics: 
Tools used within physical spaces to tell stories, convey a message, provide 
navigation, and/or express brand identity.

DEFINING THE WORK



Which of these purposes is your 
organization’s main goal of storytelling?

● Marketing
● Recognition
● Reporting

Audience Poll:



PREPARING FOR THE WORK

Why do we share stories?

What kind of story are you trying to tell?

Who is telling the story?

Who is the audience for your stories? 



Erlanger Children’s Hospital Campaign List

Heurista Co., Erlanger Children’s Hospital, Chattanooga, TN



Erlanger Children’s Hospital History Center

Heurista Co., Erlanger Children’s Hospital, Chattanooga, TN



Halifax Explosion 100th Anniversary Memorial

Rayleen Hill Architecture and Design, Dartmouth, Nova Scotia



Mount Sinai Hospital, Digital Donor Wall 

Envision Design, Mount Sinai Hospital, Toronto, Ontario



Delbarton School Wayfinding and Virtual Recognition
WHAT KIND OF STORY ARE YOU TRYING TO TELL?

Heurista Co., Delbarton School, Morristown, NJ



Social Services Food Banks



Social Services Food Banks



What are the “sticky topics” your 
organization is currently facing?

● Spending
● Diversity, Equity, and Inclusion
● Scandal
● Other

Audience Poll:



PLACES AT THE TABLE



SYNERGY TRIGGERS

Campaigns/Construction Projects

Anniversaries

New Leadership

Crises



Is this approach repeatable/sustainable?

How do we make the case?

How do we get resources to do this work?

HOW DO WE MAKE THESE PROJECTS HAPPEN?



Who can you talk to in 
your organization to have 
these conversations?

Who can be your 
executive champion?



Follow Heurista on Instagram
https://www.instagram.com/heurista/

Follow Heurista on Pinterest
https://www.pinterest.com/heurista/_created/

CONTACT INFORMATION & RESOURCES

Sign up for Philanthropic Placemaking Book updates

https://forms.gle/GYxNyjyt9mmiuLTR6

anne@heurista.com

emily@heurista.com

jessica.veitch@gmail.com

www.heurista.com | 828-419-4685

jessica veitch consulting | 416-294-3778
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